








% Explain why it is important to raise funds. The
reason to get funds is to be able to make contributions to
organizations that need them most. While fundraising,
you can also educate and involve more people than just
those actually participating in the Cleanup. If you have
50 participants and each gets 10 sponsors, your group
will have involved 500 people. That is ten times the
number of people you would have been involved if you
did not fundraise.

® Give the volunteers the needed materials. The
two most important pieces of information to give the
participants are a sample presentation and a spounsor
sheet. Fact sheets are also helpful.

¢ Get prizes donated to provide more incentive for
individuals to achieve their fundraising goals. Businesses
will often donate prizes appropriate for the individual(s)
and tean(s) that raise the most money -- 1.e. pizza party,
gift certificates, movie tickets. Some schools have suc-
cessfully gotten t-shirts donated or paid for by student
government and then sold t-shirts or given them to vol-
unteers who raise the goal you've set (i.e. $35-45). The
Campaign will give schools crdering our t-shirts a dis-
counti for bulk orders. Callus for details (800) 664-8647.

+ Develop a standard presentation. By writing out
apresentation before you begin fundraising, you can give
participants an idea of what they nced to say and the
best way to say it.

4+ Distribute individual spounsor sheets, The Cam-
paign will send brochures to all schools who register for
the Cleanup. The brochure explains the Cleanup on one
side and has a sponsor sheet on the other. You can also
nse the individual sponsor sheet (Appendix A} as a model
for your own. Number and keep track of the sheets so
you can tell when all the money has been turned in to
you!

4+ Remember: Volunteers should coliect the money
at the time that someone pledges and turn it in prior to
the event. Collecting the money before the event, is a
good way to eliminate the need for volunteers to track
down sponsors later. In addition, turning in the money
nnmediately ensures that the recipient organizations can
put it to use fighting hunger and homelessness right away.

{(NOTE: see p. 80 for a Sample Individual Fundraising
Rap)
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Business fundraising can also be an effective and easy
way to raise money for the Cleanup. Because the Hun-
gor Cleanup is a community event, we should not be shy
about asking the community to contribute. There are
four primary steps in mounting a successful business
fundraising campaign:

A, Identifving and targeting local businesses: In-
stead of trying to get a donation from every business in
town, start by making a list of 40-50 businesses on which
the committee can focus. Pay careful attention to busi-
nesses that have philanthropic reputations; ones that are
rooted in the community; ones that are frequented by
the campus community; and ones that can provide the
Cleanup with in-kind donations you will need. In-kind
donations can include printing, office supplies, prizes
for the most money raised or for the group which turns
out the most people the day of the event,

B. Sending out letters: Send your list of businesscs a
standard one-page letter introducing them to the Cleanup.
The outline of the letter can include an introduction of
who you are, the problems of hunger and homelessness
in your community, what the Hunger Cleanup is, and
what they can do to help. (This is a specific place to
include the community group to whom you are giving
your donation.) Be sure to enclose a Hunger Cleanup
brochure and let them know you will call thern next week.
This leiter is like a movie preview: it gets them inter-
ested without giving them all the information. (Sce p.
74).

C. Follow-up with phone calls: No more than two
days after businesses have received the letter, call your
conlact person about setting up a meeting. Answer any
auick questions over the phone, but save the bulk of your
information for the meeting. Remember, it is easier for
a business to turn you down over the phone than in per-



son. So wait until the meeting to ask for an actual dona-
tion.

D. The meeting: Prepare to make a brief (5-10 minute)
presentation on the Cleanup. By this time, you should
have a list of endorsements from the university conumu-
nity, a scrapbook from last year's event, a list of partici-
pating groups and work sites, and a description of the
local group who will receive 50% of the proceeds. Ask
for the money, and don't be afraid to ask for more than
you think you can get. You won’t always get what you
ask for, but the worst they can do is say no to that par-
ticular amount. Most people won't say no altogether if
they have agreed to a meeting with yvou. Be prepared to
ask for a lesser amount of money or ask if they can do-
nate a service, product, or prize.

One final note on business fundraising. Businesses will
often want to give you products rather than money. How-
ever, be prepared to articulate the good that the money
will do in their community. Only money will pay the
rent of the local shelter or organization you are support-
ing. Ask for money from businesses first and be pre-

pared to ask for product donations as well.
| Direct Malil

£2 Fundraising

All of us know people that will want to support the Hun-
ger Cleanup, such as family and friends. Some of'these
people may be hard to reach because they don't live where
you go to school. Direct mail fundraising is an casy way
to give these faraway folks a chance to help the hungry
and homeless, Many campuses have also been very suc-
cessful at using direct mail to raise money from faculty,
staff and alummni. Direct mail is a quick and easy way to
increase your outreach and fundraising; be sure to in-
clude it in your plan.

All you need is a compelling letter and a stamped reply
envelope. You can create a city-specific letter based on
the sample letter, and then make copies (Seep. 75). The
Campaign will provide you with stamped self-addressed
reply envelopes to include with your letters. Contact
the Campaign office at (800) NO-HUNGR to receive
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How Do We Find Work Sites?

You choose the site(s) in your community. Some schools
work at one large site, such as a park or a church, Other
schools work at multiple sites. Be sure to choose site{s)
which address community needs and relate to the prob-
lems of hunger and homelessness.

To locate Work Sites, coordinators
should:

1. Develop a list of potential sites,

2. Send potential sites a Work Site Application and
cover letter (See pp. 76 and 77).

3. Make follow-up phone calls, This will be the most
time consuming part of finding work sites. You need
to comtact the agencies between the hours of 9AM - SPM.,
Many times vou will have to contact an agency three or
more times before you actual speak with the right per-
son.

4, Start early.

Criteria for choosing the sites?

1. Will students be able to work with community mem-
bers?

2. Will astaff member from the organization be present
to explain the services and goals of the organization?
3. What is the minimum and maximum number of vol-
unteers needed?

4, In case of rain, will students still be able to work?
5. Can students volunteer there on a regular basis?

6. Is there a restroom available?

What should I ask an agency

representative?

1. What kind of work will people be doing?

2. Will the agency supply the materials or do we need
to provide them?

3. Is the agency easily accessible from campus -- by
car, by mass transit?

4. Is there a time the team leader can visit the agency
to become more familiar with what they do and

how to get there?

5. Would they like to speak at a raily

before the Cleanup? '



"

Follow-up

Once you have cstablished and visited a work site, it is
time to pass the torch. The Team Leader, if possible,
should meet with the agency representative before the
Cleanup or at least have a phone conversation with him
or her. This meeting or phone call will preempt any
logistical problems the day of the Cleanup. In addition,
it establishes a connection between the team leader and
their work site.

Where do we work?

Work Site Coordinators should start their search by
speaking with the volunteer center on campus and local
agencies at which students regularly volunteer. Other
successful options have included:

+ Local homeless shelters and food banks.

+ Organizations fighting hunger and homelessness,
such ag the state Coalition for the Homeless.

4+ Parks and Recreation or the Public Works Depart-
ment (parks and playgrounds)

¢ Social Service Agencics. Get a listing from United
Way if you are not familiar with local groups.

+ Religious Centers. Many churches and synagogues
sponsor meal programs and food banks.

4 Garden Associations,

4 And the following groups: Habitat for Humanity,
YMCA/YWCAs, day care centers, retirement homes,
or clinics.

Ifyou have a large number of volunteers or if you live in
a rural area, you may find you run out of hunger and
homelessness sites. Don't worry, be creative.  Groups
have used the time to sort clothing, or provide day care.
If you need any information about our programs contact
us at 800-664-8647

¥. Refiection
n T

With each community experience, people learn about
themselves and about those in their surrounding envi-
ronment. There are simple, concrete ways that you can
make the experience of the Hunger Cleanup a more
thoughtful and rewarding experience for all.
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We encourage you to do this by introducing a reflection
component in your event, Reflection can take many
forms and shapes, but the two critical elements are to
think about and discuss your experience. By reflecting
in a group setting, participants often gain better insight
into what they have felt and learned through their expe-
rience, Experience has also shown that those events
which incorporate a reflection component are more likely
to retain volunteers throughout the year.

You should tailer the reflection component to your event
and your participants. The following suggestions are
from the Twin Cities Hunger Cleanup, Immediately fol-
lowing their service project, students met in small groups,
The groups, composed of four-six people, met for 20-
30 minutes. The following can be used to initiate con-
versation:

[. What did you accomplish today, both as an individual
and as part of a group?

2. What if anything surprised you about the experience?
3. What did you personally learn from the experience?
4. If you could stop time and take a picture of any part
of today, what would it be?

5. How does your work today fit into the bigger pic-
ture?

6. How do you intend to stay involved?

Make sure each reflection group is facilitated by a Team
Lcader who has been prepared beforehand. By conduct-
ing the reflective session at the work site you won't lose
people between the ride home and a meeting afterwards.
If people are oo tired to stay at the work site, usc index
cards as "reflection cards" for volunteers to write down
their thoughts and have team leaders pose questions on
the ride back. You can use these quotes for Cleanup
materials the following year or send them into the Cam-
paign to be used for this manual, the brochure or other
materials.

The most umportant thing is to create an atmosphere
where volunteers feel comfortable talking about their ex-
periences. In this way, it is casier to make connections
between their individual actions and larger actions
against hunger and homelessness.



1. On-Campus
and Community
Puhlicity

Materials

1. Youwil need an information and recruitment flier
to distribute to team leaders, volunteers and other
supporters.

2. The Campaign will provide you with brochures
and posters from the national office. Each registered
Hunger Cleanup school will automatically be sent ma-
terials throughout the term. You will be sent brochures,
posters, a media kit and other pertinent information.
(You will have to request business reply envelopes
since not every school uses direct mail.)

1. Have an informational meeting at th? beginning
of the year. Invite a guest speaker, such as an agency
or organization director, or homeless or formerly home-
less person from your local community to speak.

2. Make presentations to campus groups fo invite
them to the general interest meeting and recruit feam
leaders and volunteers.

3. Puttogether informational fliers which outline the
local problems, the Hunger Cleanup, and a phone num-
ber to contact to get involved, Produce two sizes of
the flier, an 8 1/2 x 11 to post around campus and a
quarter or half-page size to slip under dorm doors, put
under car windshield wipers, or stuff into mail. You
can also use the same design for table tents. The 8 1/2
x 1 poster should have Jess text and be bold and eye-
caiching.

4. Approach the student government association,
president of your college or university and/or the fac-
ulty senate to pass a resolution in support of the Hun-
ger Cleanup. You could also ask them to contribute
funds in general or to buy or print T -shirts.

5. Write a letter-to-the-editor. The Connecticut Pub-
lic Interest Research Group chapter at UCONN-Storrs

persuaded the President to write a letter-to-the~editor en-
couraging students to become involved.

6, Approach the radio station to record your own public
service announcement or ask the station manager to record
one for you (you supply the information). If you approach
a faculty member in a communications class they may give
their class an assignment to come up with a publicity cam-
paign for you.

7. Schedule a teach-in. Ask a cool professor if you can
teach a class about hunger and homelessnessissues and
plug the Cleanup at the same time.

8. Table. A table in the main guad with lots of volun-
teers, posters, and fact sheets is a great way to be visible.
9, Gain media coverage in the campus paper and on cant-
pus radio and TV.

Community Publicity --
How To:

1. Begin your publicity campaign by contacting local agen-
cies for statistics on hunger and homelessness. You can
use these for your fliers, campus group presentations, me-
dia, ete. In addition you can begin a relationship with a
variety of community groups with which you can work on
the Cleanup and activities in the futore,

2. Pass out fliers at busy intersections outlining the prob-
lems and selutions and giving community members ways
to get involved (donating money or participating in the
Cleanup).

3. Gain endorsements from the mayor, elected officialg,
local VIPs, the College President. VIP endorsements will
help increase coverage of the event. Use the sample en-
dorsement letter as a model in the appendix.

4. Approach local businesses in the arca for team Jeaders.
Local businesses might put forth a team and might agree
to match the amount raised by their employees with a com-
pany donation.

5. Put up posters asking for volunteers at grocery stores,
churches and temples, or other local gathering places.

6. Approach the city council and/or mayor about issuing
an executive order proclaiming April 7th, Hunger Cleanup
Day. Hang the proclamation in 2 Union display case, make
copies to take to meetings with businesses, VIPS and ad-
ministrators, and send a copy to NSCAHH.

7. Approach the local elementary scheols about having a
poster contest which can be displayed in city hall, Ask a
Jocal business to provide a prize.

8. Educate the focal high schools and recruit students for
the Cleanup at the same time,
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Documenting the Event

Make sure to compile a notebook of your notes, plans,
timelines, photos, correspondence, and media coverage.
This information will be invaluable o next year's Cleanup
organizers, will save them time and inerease their effec-
tiveness. Also, by having all the information neatly
placed in one notebook, organizers will be able to pull
articles, resolutions, and endorsement letters for use in
meetings with administrators and student leaders, as well
as in meetings with local businesses and organizations
who are potential donors.

VIl. MEDIA

How do we get news coverage
of the event?

Contact your school's Public Relations Department,
Their job is to get press coverage for events which in-
volve members of your school. In many cases, they will
talke care of most of the media work for the event,

If you don't have such an office, approach a particular
class or lead your own media campaign. The National
Campaign will send you a media kit which will include
a sample press release and advisory (and a description
of the difference between the two), a sample public ser-
vice announcement, a guide to organizing a press con-
ference, and general tips for gaining media coverage.

Some Basic Tips:

L g Campus and faculty newspapers. Early in the
term, contact the news editor. Highlight participating
campus groups and leaders, local siatistics, and endorse-
ments. Pitch the story of the Hunger Cleanup itself, but
also the story of the planning of the event. You will
want the paper to do a story immediately about the
Cleanup, your goals, and any early highlights. Then you
want them to do a follow-up story or two prior to the
event, and cover the event itself. The whole campus
should know about and be invested in the Hunger
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Cleanup.

As the event draws near, coniact a reporier with more
details. Suggest a series of articles on the hunger and
homelessness problem and offer to write an opinion edi-
torial (long letter-to-the-editor) about hunger and
Lhomelessness. Some campus papers will let you write
your own column over the course of the year,

4 Local and regional newspapers. Most of the in-
formation above for campus media is relevant to the com-
munity media, as well. Be sure to highlight local statis-
tics, work sites, local fundraising recipients, and com-
niunity endorsements and donations, this will help bring
the story into the community and localize the story,

¢ Radio Stations. Ask radio stations to run public
service announcements, 30 to 60 second announcements
which pitch the event and run at different times through-
out the day. The media kit will contain a sample, but
don't hesitate to ask your station for the format they pre-
fer. Local community-based and campus stations may
have tatk shows on which you can appear. They can
also cover the event itself,

# Television Stations. TV stations need good visuals
to cover a story. The Cleanup itself is a great TV story,
espectally if you can get the mayort or other VIP {o roll
up their sleeves and work with you. Also, think of other
visual events you can invite them to prior to the Hunger
Cleanup. For example, you might invite the media to
cover a large Team Leader training with a well-known
local leader. If you are in a small town, a large visible
banner-making party or fundraiser with lots of volun-
teers and colorful banners, might be ncwsworthy, Be
creative. Lots of people and creative displays are a good
start.

€ Refer reporters to NSCAHH for a quote about

your work and the national perspective and history of
the Cleanup.
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Vil Last
Minute Tips

A. Remind all volunteers. Call Team Leaders to re-
mind them of the event, where they should be, and when
they should be there. Each Team Leader should contact
his/her volunteers at least two days before the day of the
Cleanup to remind them of the time, a place to meet, and
any particular type of clothing which should be worn
given the work to be done for the day.

B. Collect the money. At each event, team leader
trainings and mectings and the All Volunteer meeting
you should collect money. The week before the Cleanup,
plan to collect all outstanding contributions. The money
should be brought to a safe place for a final count and
sent to NSCAHH or deposited as soon as possible. Don't
rely on the day of the Cleanup to collect a lot of out-
standing money, you will have a hundred things to do
without worrying about a lot of checks or cash.

C. Call the local and school newspapers and the tele-
vision and radio stations to follow-up on the press advi-
sory you will have sent out and to invife them to the
event.

D. Have a headquarters for the day with a phone and
answering machine or get a cellular phone donated for
the day and make sure all team Jeaders and media con-
tacts have the number. At this site you can answer prcss
calls, place latecomers and deal with any logistical prob-
lems.

E. Take action pliotos. Use black and white film and
send photos to the Campaign, we'll use 1t for our bro-
chures, posters, and annual report.

F. Have fun at a Post-Cleanup party! Hand out sign-
up sheets for on-going involvement and celebrate your
successes. (Ask local businesses to donate food for your
party.) Invite the mayor, president of your university,
and local community members.
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IX. Wrapping it
up

A. Call the national office. Callus at 413-253-6417
or {800) NO-HUNGR by April 9th to tell us how it went!

B. Send the checks or money orders {do not send
cash), Moncy Distribution Sheet and Final Results Sheet.
Please make sure to fill out the final results sheet in de-
tail and send photos, copies of news articles, resolutions
or proclamations and other information. We will use
this information to determine the National Student Cam-
paign Against Hunger and Homelessness Excellence
Award to be given out at the Annual Fall Conference
and to note highlights in our newsletter.

C. Have a final Cleanup meeting. At this mecting,
evaluate your Cleanup and discuss future plans. IHave
cach Committee Coordinator record their work and re-
sults so that next year's committee can gain from your
experience. Make a list of next year's major contacts
and choose next year's coordinators. Also, plan addi-
tional volunteer events for the rest of the term. Depend-
ing upon the timing of your academic year you will con-
tinue your volunteer meetings and hunger work. You
will want to involve Cleanup volunteers again right away
to ensure that interested volunteers have as much expe-
rience and connection as possible and thercfore, will
continue in the Fali.

D. Mail thank you letters. After you have compiled
the results of the Cleanup, send thank you letters to the
people, organizations, and sponsoring businesses that
helped make your Cleanup a success. Ask your campus
paper to donate an ad to be used to thanlk all donors,

E. Fill out your Final Results Sheet (See p., 81} and
mail it into the Campaign.

F. Pat yourself and each other on the back for an
excellent job!



K. Hunger
Gleanup Awards

&=

Each year the Campaign recognizes those schools which
did a superlative job organizing the Hunger Cleanup.
Through the Hunger Cleanup, schools demonstrate their
comimitment by forging student and community partner-
ships and working to end hunger and homelessness.

The awards are given to four schools: three for overall
Cleanup performance, which includes money raised, vol-
unteers recruited, coalitions forged, endorsements gained,
and work accomplished and to the Rookie of the Year.
The NSCAHH Award of Excellence was conceived in
1991 to recognize the school which had the best all-
around Cleanup. NSCAHH looks to reward schools
which successfully integrate all of the basic components
of the Hunger Cleanup. The integral parts include
fundraising, building extraordinary campus or commnu-
nity coalitions, receiving a variety of endorsements or
proclamations, or gaining significant media coverage,
These awards are given out during the NSCAHH pre-
sentation at the national conference cach year.

NSCAHH Gold Medal Award of

Excellence-
Fairficld University, CT with $10,100 and 500 volunteers

Silver Medal Award Winner-
University of Wisconsin, Madison with $5144.40 and 150
volunteers

Bronze Medal Award Winner-
Hartford Cleanup, CT with $4272 and 65 volunteers
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Evaluation:
The Year in
Retrospect

The Spring evaluation can be thought of as the second
half of the Fall needs assessment. In the Fall, your needs
assessment goal is to discover what the community lacks
in terms of services for the hungry and homeless, while
the Spring evaluation helps you determine whether you
have put that knowledge to good use and have been able
lo make a positive impact on the community by address-
ing these needs.

Suggestions for Evaluation

*Ask Yourself and Your Organization: Review the
needs assessed in the Fall and the goals you set at the
beginning of the year, How many of the activities were
actually accomplished? For the goals that weren't ac-
complished--why not? Were there problems with time
constraints? Problems you did not consider when you
created your timeline? Did you really enjoy a particular
project? If so, consider spending more time on it next
year to make it even more successiul.

*Ask Others: Contact the organizations you worked with
or that benefited from your work throughout the vear.
Was it a pleasant experience for them as well as for you?
Were your efforts effective in helping them help others?
Ask them what you can improve upon in the future and
what you did successfully so you can continue these
things. Have their major needs changed since the fall?

*Looking Ahead: Don't just look to the past but con-
stder the future as well, IHave you managed to build
strong coalitions with the community organizations you
have worked with? The shelter you visited last week may
be next year's Hunger Cleanup worksite!
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Tips for Making Things Easier
Next Year

( NOTI: The best idea for carrying out most of these
tips is to work on them as the year progresses.)

% Keep your notes and timelines from this year's
big events. They will serve as a helpful starting point
for next year's organizers.

% Keep a list of phone numbers, e-mail addresses
and mailing addresses of student or campus orga-
nizations that have cosponsored or participated in
your events. They will most likely be interested in
getting involved again the following year.

% Compile an updated list of contact info for
community organizations such as shelters, food and
clothing banks and soup kitchens that you have
worked with or could work with in the future.

“  Keep in mind some businesses or high profile
people that have been particularly supportive of your
group. They could be a good resource later on.

%+ Have all the members of your group, or at least
the core members, brainstorm one thing that was
particularly successful about a past event or an or-
ganizing attempt, and one thing that could be im-
proved about the group or an event. This way you
can get input from many different points of view.



Scope of the Problem

* Hunger contributes to child mortality in the U.S. Ten
of every one thousand children die before reaching their
fifth birthday, a higher rate than in any other developed
country.

* Hunger in the United States has increased by 50% since
1985,

* Hunger is a way of life for 27 million Americans.

* According to a survey of 30 major cities by the U.S.
Conference of Mayors, during the past year requests for
emergency food assistance increased by an average of
12 percent. On average, 15% of the requests for emer-
gency food assistance were unmet last year.

* Ten percent of the U.S, population is dependent upon
food stamps.

Who are the Hungry?

* The majority of hungry families are working families.

(At least one houschold member is employed in 60 per-
cent of hungry houscholds and almost half of hungry
households have at least one full-time employee.

* One in three children suffer from hunger.

* Children from hungry families are significantly more
likkely to be anemtic, to have asthma, allergies, and diar-
rhea, and to have frequent colds, ear infections, and other
infections as children from non-hungry families.

Why are People Hungry in One of
the World’s Richest Natians?

There is plenty of food worldwide to feed the existing
human population. In fact, the world preduces 10% more
food than is necded to feed everyone. Yet millions of
people throughout the 1.S. and the world exist without
adequate food. The U.S. is one of the richest, most ad-
vanced nations in the world and could certainly end hun-
ger. In fact, the Tufts University Center on Hunger, Pov-
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erty, and Nutrition Policy states that an expansion of the
federal food. programs of less than $10 billion -- 1 per-
cent of the federal budget -- would quickly eliminate
widespread hunger in the U.S,

The question then is, why are millions of Americans hun-
gry? There are a variety of factors contributing to the
problems of hunger and poverty.

Fundamentally, as a society we have not prioritized end-
ing hunger and homelessness. Choices are made each
day which contribute to the problem. Spending alone
does not solve the preblems of hunger and poverty but
docs contribute to solutions and is a reflection of the
priorities of our society. Consider;

*In 1992, the U.S. spent $24.9 billien to jail 1.3 million
prisoners ~- a per prisoner expense of §20,072 -- while
we spent approximately $307 per child participating n
the school lunch program.

* In fiscal year 1995, Congress cut $30 million from
federal emergency food and shelter grants; the next year
they added $30 million in unrequested funding to the
Pentagon for mines.

* In 1995, the 104th Congress spent $5.1 million for a
third golf course at Andrews Air Force Base and elimi-
nated the $5 million for the Homeless Veterans Reinte-
gration Project.

We also need to develop healthy communities where each
of us feels responsible for ourselves and cares for our
neighbors and where individuals take an active role in
decisions that are made on-campus and in our commu-
nities. Students can provide leadership, vision and ac-
tion to solve problems and provide services at the local
level and to advocate for sustainable choices at the local
and national levels.

Soures: US. Confrence of Mayars, Caongressiond Hunpge Center, Bread
for the Woidld, Tufts Center on Hunger, Powerty and Nutrition Policy, Na-

tiond Coalitionfor the Homeless, Washington Pogt.



Worild Hunger

For millions of people, the fight against hunger is literally
a matter of life and death. According to Oxfam, one
billion people in the world are hungry. Some experts
estimate that 20 million people, 13 million of whom are
children, die each year from hunger-related causes, Ap-
proximately 35,000 children die cach day.

Decisions about how we utilize natural resources, land,
and government cxpenditures are often dominated by
special interests working to increase their own profits
rather than doing what is right.

We have the resources and knowledge needed to elimi-
nate widespread hunger. Even with the current under-
utilization and pollation of cultivatable land, the world
preduces enough grain to provide an adequate diet for
every person on earth,

There are a range of political, economic, and environ-
mental causes preventing the end of werld hunger,

The Extent of the Problem:

* 34,000 children under age five die every day from hun-
ger and preventable diseases. That's twenty-four chil-
dren a minute; equal to three 747's crashing every hour,
every day, all year.

* The loss of human life from hunger is greater than if
an atomic bomb -- like the one that destroyed Hiroshima
during World War II -- were to be dropped on a densely
populaied area every three days.

* One in every five people is hungry -- 841 million people
or more than double the popuiation of the U.S,, suffers
from chronic malnutrition,

* With the exception of a large-scale nuclear war, there
is no other type of disaster that cven approaches hunger
as a threat to haman life.

* 70 percent of childhood deaths are associated with mal-
nufrition and preventable diseases.
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Where are Hungry People?

It iz obvious that hunger is not simply a maiter of the
quantity of food available; it is also a matter of distribu-
tion and of power, Food tends to go to the countries that
derive profits from trading and, in turn, to the people
with the most money or influence.

* A disproportionately large number of the hungry live
in sub-Saharan Africa, where nearly half the population
cannot afford enough food to work, and one-guarter can-
not obtain enough food for adult subsistence and child
growtlL.

* In Asia, 70 percent of the population lives in extreme
poverty,

* Ag one of the richest and most developed nations in
the world, the 1.8, has hunger rates at crisis levels with
one in six children under age 12 suffering from persis-
tent hunger.

* The infant mortality rate s closely linked to nutrition
deficiencics among pregnant women, The U.S. ranks
19th among 23 developed nations i infant mortality.



Causes of Hunger

There are a series of political, economie, and environ-
mental causes leading to hunger in the world,

Political Factors:

A disproportionate amount of government money goes
to military purposes as opposed to agriculture, fishing,
and preservation of natural resources. The United States
and other rich nations make aid decisions based on po-
litical considerations, More than half of U.S. foreign
assistance is “security aid” going to military and politi-
cal alliecs. Much of the rest goes to fund large infra-
structure projects often built by U.S. companies which
return profits to U.S. sharcholders rather than to local
communities. In recent years, U.S. economic aid has
delivered 84 cents per capita to low-income countries,
$4.25 to middle income countries, $258 to high inconte
countries,

War devastates developing nations:
Modern wars are often caused by ethnic conflicts or eco-
nomic tensions. Conflict destroys crops, takes labor and
other resources out of food production, Uprisings often
prevent food from getting to the people that need it; in
some cases, lack of food 1s used as a weapon. For ex-
ample, there have been extreme food shortages in the
former Yugoslavia and in parts of Africa duc fo civil
wars, Also, tens of millions of landmines sown on farm-
land make it impossible to safely resume agriculture even
after the conflict ends.

Economic Factors:

Largely as a result of international trade imbalances,
many developing countries, especially in Latin America
and Africa, are faced with insupportable external debts
which place tremendous burden on local economies and
agricultural systems.

Furthermore, many developing countries continue fto
produce “cash crops,” growing coffee, cocoa, sugar, and
cotton to export instead of food for their famikies and
countrymen. Large commercial farmers who grow cash
creps, named because the crops are sold for money ver-
sus used for food, usually get good money for their har-
vests and buy up the best land, Small farmers who grow
food for their families arc left to poorer quality land
that is difficult, sometimes impossible, to farm,
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Furthermore, the small producers, such as Central Ameri-
can coffee growers, receive only a small fraction of the
retail price of their coffee. Most of the earnings stay
with the country of sale for transportation, processing,
and high profits for middlemen and retailers.

Environmental Factors:

IL.and degradation: Economic pressures are forcing many
farmers to adopt farming practices which meet short-
term needs but cause long-term damage to the environ-
ment. Furthermore, farmers feel pressure to farm the
same land continually, instead of allowing the soil to
rejuvenate. These lands then produce less and are espe-
clally vulnerable to erosien in the event of drought,
floods, or heavy winds.

Furthermore, industries and people are deforesting lands
to create new farmlands or for cattle ranching, Often,
forests are clear-cut leading to further erosion. Forests
protect soil from wind and water erosion. Often the new
farmiand quickly becomes degraded.

The world’s rainforests, rich in species, potential medi-
cines, and other products, are belng destroyed to grow
cattle and food for cattle. Raising cattle takes a great
deal of land, water, and other resources.

Only half the cultivatable land is actually farmed world-
wide. Land continues to be lost to erosion, chemical
pollution, and salinization and lost to highways, afports,
and industrial uses.

Thirty-four percent of the world's population uses more
than 87 percent of the world's gross national product.
That leaves two-thirds of the world's population with
only 13 percent of the world's output.

\
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Sources: Oxtam America, Congressional

Hunger Center,_World Hunger; Twelve Myths by
Frances Moore Lappe, Bread for the World.



Homelessness:
The History of Homelessness

Estimates show that between two and three million
Americans are homeless today. While exact figures are
difficult to determine, all recent studies have concluded
that the problem has reached crists proportions. A re-
cent report by Missouri researchers found that 26 mil-
lion individuals, 14% of the population, considered them-
selves homeless at some point in their lives,

Since the U.S. became an industrialized nation, periodi-
cally thousands, even millions have been driven to
homelessness, through disasters, such as crop failure,
Yet we nearly eliminated homelessness in the 1960°s and
1970°s through federal housing programs,

When the Great Depression added millions to the ranks
of the unemployed, the role of the federal government
and our viston of the governments’ responsibility toward
the jobless changed. After World War II, the federal
government stated “a decent home for every American™
as a national goal, and initiated massive housing pro-
grams in order to make home ownership possible, The
Housing Act of 1949 launched a national effort to elimi-
nate substandard and inadequate housing through the
United States.

These federal programs expanded in 1961, with legisla-
tion that subsidized programs for building and manag-
ing housing for low-income groups and home owner-
ship by the poor. By the 1960’ and 70’s, the few re-
maining homeless people were mostly white, male alco-
holics who lived in “skid row” areas. Even these men
were able to find rooms in boarding houses and cheap
hotels,

Homelessness exploded in the 1980', as federal funds
were withdrawn from low-income housing, other fed-
eral assistance programs, programs for the mentally ill,
and education. For example, between 1981 and 1986,
funds to create new public housing were cut by over 75%.

This policy continues today as decisions are often made
based on the interest of moneyed special interests ver-
sus the inferest of the soctety at large, Therefore, spend-
ing for education, safety net programs, and low-income
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housing has been severely cut while subsidies for pollut-
ing industries, military, and other corporations continue.
For example, in 1996 the U.S. government gave out $16
billion in welfare to families with dependent children. It
also gave $40 billion in tax breaks to the richest 1% of
the U.S, population and $129.2 billion to corporations m
subsidies and tax breaks.

Who are the Homeless?

* The U.S. Conference of Mayors found that, during the
past year, requests for emergency shelier increased in
the 30 survey cities by an average of 13 percent. An
average of 21 percent of the requests for cmergency shel-
ter by homeless people and one-fourth of the requests
by homeless families are estimated to have gone unmet
during the last year.

* Families with children comprise 30 percent of the
homeless population and make up the fastest growing
segment of the homeless.

* Children account for one-fourth of the homeless popu-
lation.

* On an average night, about one-half of the homeless
population had been homeless for less than three months,
and about one-quarter has been homeless for more than
three years.



GCommon Myths and Facts About the
Homeless

Myth: Most homeless people are mentally ill.

Fact: Approximately 20-25% of homeless people arc
mentally ill.

In the early 1960's reports of overcrowded unsafe, and
underfunded mental institutions came to light. Many
mental patients were supposed to be released to smaller,
community based centers so they could adjust to living
more independently and receive better care. However,
many patients were releascd before the local programs
were established or funded. In the 80’s, funding for the
mentally i1l was severely cut. Therefore, many mentally
ilf people ended up homeless.

Also, it is important to note that extended periods of time
living homeless leads to psychological and emotional
instability and duress, compounding the problem and cre-
ating a greater demand for community facilities.

Myth: Most of the homeless are men.

Fact: Thirty percent of the homeless are families with
children. One million school-aged children are home-
less. Families with children also make up the fastest
growing members of the homeless population.

Families often are in school, at work, or in shelters,
Homeless men may be more visible on city streets.

Myth: Homeless people want to live on the streets.

Fact: There are some homeless people that would pre-
fer to live on the streets given their other options--dan-
gerous shelters, overcrowded and unsanitary apartiments,
rooms in buildings which drug dealers use for their ac-
tivities.

By being without permanent housing, people also lose
self~respect and sclf-confidence. These fechings may lead
them to conclude that they deserve or want to live on the
street,

Homeless people are no different than anyone else, ex-
pect that they do not have a home. Would you or I want
to live on the street? Our answers are no different from
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most homeless people.
Mpyth: They are lazy and don’t want to work.

Fact: Approximately 19% of the homeless population
is employed. The homeless who do not work often face
unusual challenges when searching for a job:

* No permanent address or phone. Some shelters al-
low clients fo receive phone calls and mail, but many
homeless people do not have access to this type of ar-
rangement, A prospective employer may not feel that
the applicant is reliable and may believe that lie or she
will leave the job or town on a moment’s notice. Even if
an employer does not mind hiting a homeless applicant,
he or she may be difficult to get back in touch with.

* Lack of education or skills training. Some home-
less individuals do not have the appropriate skills to se-
cure jobs that will pay enough money to meet their basic
needs. Many work in jobs which pay the national mini-
numn wage.

* Declining wages have put housing out of reach for
many workers: in no state does a full-time minimum
wage job cover the costs of a one-bedroom unit at Fair
Market Rent, and in 45 states and the District of Colum-
bia, families would need to earn at least double the mini-
nmum wage in order to afford a two-bedroom unit at Fair
Market Rent. Thus inadequate income leaves many
people homeless.

* Structural unemployment. As industries become ob-
solete, further automate, or move plants to other coun-
tries, having the one skill and job which a worker has
held for most of one's life taken away can lead to severe
cconomic strains, which can eventually lead to
homelessness.



Myth: Most homeless people are addicted to drugs or
alcohol.

Fact: Approximately 25% of the homeless population
suffers from some form of drug or alcohol addiction,
Substance abuse affects millions of people, with and
without homes,

The cutbacks on federal and state levels have reduced or
eliminated adeguate services for many people. Alco-
holics require treatment suited to their individual cir-
cumstances, and for the homeless, the problems are fur-
ther compounded.
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30% are families
19% are veterans
25% are addicted to drugs or alcohol
20-25% are chronically mentally iil
25-35% have experienced domestic violence
10% have a physical disability
19% are employed
25% are school-aged children
33% arc 18 to 30 years old
30% are Caucasian
57% arc African American
31% are Hispanic
2% are Native American
1% arc Asian Americans




Resource Directory

Action Against Hunger

§75 Avenue of the Americas, Suite 1908
New York, NY 10001

(212) 967-7800/(212) 967-5480
1ahi@ash-usa.org

Bread for the World

1100 Wayne Ave. Suite 1000
Silver Spring, MD 2091¢
R00) §2-BREAD
Campus(@bread.org

Break Away Alternative

Spring Break Progeam

6026 Station B

Nashville, TN 37235

(615) 343-0385
BRAKAWAY @ctrvax, vanderbiltedu/breakaway

Center on Budget & Policy Priorities
717 N. Capital Street, NE, Suite 705
Washington, XC 20002

(202) 408-1080
hn0026@handsnet.org

Center on Hunger, Poverty, and Nutrition Policy
Tufts University,

1 Curiis Ave.

Medford, MA 02155

(617) 627-3956

hunger@@infonct.tufis.edu

Children’s Defense Fund

25 East Street, NW
Washingtan, DC 20001
(202) 628-8787
cdfinfogdehildrensdefense.org

Conymunity Food Security Coalition
PO. Box 209

Venice, CA 90294

(310) 822-5410

asfisher@haol.com

Congressional Hunger Center
229 1/2 Pennsylvania Ave., SE
Washinglon, DC 20003

(202) 547-7022
nokungrEdaol.com

CoOoL

PO Box 53448

Washingion, DC 20009

{202) 265-1200
lomeoffice@COOL2SERVE.org

Food for All

601 Soeth Milliken Sireet, Suite D
Ontario, CA 91761

(800) 876-6638

Food Researclt Action Center

1875 Connecticut Avenue NW, Suite 540
Washington, DC 20009

(202) 986-2200

foodresearchi@irac.org
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Habitat for Humanity
121 Habitat Street
Americus, GA 31709
(912) 924-6935
public_infof@habitat.org

JustAct

333 Valencia Street, Suite 330
San Francisco, CA 94103
(415) 431-4204
info@@justact.org

International Development Exchange
827 Valencia Street, #1101

San Francisco, CA 94110

(415) 824-8384

idex{@igeapc.org

National Alliance to End Homelessness
1612 K Street, NW, Suite 1004
Washington, 1DC 26005

(202) 638-1526

Nilanglie(@naeh.org

National Coalition for the Homeless
1012 14th 81 NW Suite 600
Washington, DC 20005-3406

(202) 178-1322

nch@@arinet

National Low-Income IHousing Coalition
1012 14th Street, NW, Suite 1200
Washington, DC 206035

(202} 662-1530

info@ntihc.org

National Siudent Campaign Against Hunger and Homelessness
233 N. Pleasant St.

Amherst, MA 016062

{800) 664-8647 or (800) NO-HUNGR (no E)
nscali@aol.com

Oxfam America

26 West Street

Boston, MA 02111

(800) 597-FAST
ecarty@oxfamamerica,org

Share Our Strength

1511 K Street, NW, Suite 940
Washington, DC 200035
{202) 393-2925
sos@deharitiesusa.org

World Food Day
1001 22nd Steeet, NW
Waghington, DC 20437
(202) 653-2404

World Hunger Year

505 8th Avenue, 21st Floor
New York, NY 10016
(212} 629-8850
whyriag@aol.com
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17th Annyal Hunger Cleanup Manual A step-by-step manual on organizing a Hunger Cleanup. This project mamat includes organizing
tips, examples, timelines, and materials you need. Schools who register to do the Cleanup will also receive free posters and brochures, a media
kit and more, Price. Qne free copy per school, $6.25 / each additional copy.

Year Plan of Action Manual 2000-2001 An 85-page guide of hunger and homelessness projects for the year, This manual incorporates
project plans for conducting a needs assessment, organizing various events for National Hunger and Homelessness Weelc and the Annual
Hunger Cleanup. The manual is a useful year-round guide with project ideas, fact sheets, resource lists, and useful tips. Price: $6.25.

"Taylor's Campaign" A 75 minute film narrated by Martin Sheen and Directed by Richard Cohen. Tt is a decumentary about unforgettable
hardworking people living in cardboard lean-tos in luxurious Santa Monica, California. They survive by dumpster diving and by finding joy
and safety together. When new laws threaten their frecdom and existence, a penniless truck driver, Ron Taylor, runs for Santa Monica city
counicil as 4 voice for tolerance. Price: Individual $45; Group or dept. $105.

Students Making a Difference NSCAHH publishes a newsletter twice a year. Written topics include campus, community and national
campaigns, legislative updates, and upcoming hunger and homelessness events. The Campaign also welcomes written contributions, so you
can share success storics. Price: $15.00 / year.

Hunger and Homelessness Action; A Resource Book for Colleges and Universities; A 225-page comprehensive book with everything you
need to know to organize effective campus hunger and homelessness programs. A blueprint for recruitment, media promotion, community
service projects, and fundraising, with lots of program ideas and resources. A collaborative effort between COOL and NSCAHH. Price: $15.00.

Going Places A catalogue of domestic and international internship, velunteer, travel, and career opportunities. Descriptions of 98 organiza-
tions. Recently updated (1997). Price: $6.25.

Sciting 9 New Course Designed to help you expand collegiate curtictlum to incorporate the study of domestic and international hunger and
homelessness. Developed with the Congressional Hunger Center, the manual includes sample curricula from colleges across the country.
Useful in conjunction with Service Learing courses. Price: $6.25.

SPI.ASH Action Handbook Describes the federal legislative process and how groups can organize grassroots education and action cam-
paigns to impact Congressienal decisions. This guide also includes a [ist of more than 300 Jocal and regional advocacy groups. Price: $6.25.

Food Salvage Manual Food Salvage involves coflecting surplus food from campus dining facilities and regularly distributing it to emergency
food programs, Written in collaboration with Stanford's Project on Nuzrition, this guide will help you establish a student-run food salvage
Program on your campus or in your community. Price: $6.25,

IFact Sheet Packet: A set of fact sheets covering aspects of hunger and homelessness, includes hunger in the U.S,, wotld hunger, the scope
and causes of homelessness, and myths about homelessness. Free.

T-8hirts: 1) NSCAHH T-shirts with the NSCAHH logo on the front corner and design on back, several colors, short and long
sleeve, L. or XL only. Short sleeve $10; Jong sleave $15,

Publication / Merchandise Quantity/Color/Size Price
1.
2,
3
Mail materials to:  Name:

Address:

City, State, Zip:

Phone:

All prices include shipping, unless noted otherwise. Checks must accompany order. Please make checks payable to: National Student Campaign
Against Hunger and Hoemelessness. Mail form and check to: NSCAITH, 3435 Wilshire Blvd, Suite 308, Los Angeles, CA 90010, Allow 2-4 weeks
for delivery.
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Hunger and Homelessness Week
Registration

To better help with your programs for the Week, we ask everyone to fill out this registration form and return it to us
ASAP. By registering we will be able to help you and to put you in touch with other schools and organizations in
your area who are plamning events for the Week. We will also be able to quantify the national student action during
this week.

Contact Person Organization Name
Address (office)

City State Zip
Phone: Office Home

Name of Organization’s Advisor
Your School

Has your organization planned I & H Week events in the past?
If so, for how many years and what have you done? Please list specific highlights and attach an additional page if
necessary.

Please circle the National events that you plan to participate in, and list any other events you are planning:

Sleep Out

Fast for a World Harvest

Proclaim Jubilee

Wasted Food Survey

Hunger Banquet (Global Reality Dinner)

Petition to End Hunger

Taylor's Campaign Vidco

World Food Day

Halloween Trick or Treat for canned food or clothing

Other events you have planned for the Week:

Are you interested in having one of our staff visit your campus to aid in your planning or fo speak at one of your
events? Please list below what your group’s needs are.

Please mail to us ASAP at:
National Student Campaign Against Hunger and ITomelessness

233 N. Pleasant 5t.

Amherst, MA 01002

Phone: 413-253-6417
Fax: 413-256-6435

email: NSCAH@aol.com
web: www.nscahh.org
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Hunger and Homelessness Week
Follow-up and Evaluation

This information will help us to publicize the number of students involved on a national level, as well as give us
information about how we can better assist you in future years, We will also highlight creative ideas and successful
events in our next national newsletter.

Name

Address

City State Zip
Phone: Office Home

Name of Orgamization
Advisor's Name and Phone
Your School

Please list the events that you participated in, and include # of participants, cosponsors, money raised, speakers, food
or clothing collected, and media coverage. Please send along articles, photos and endorsements.

Event;
Specifics:

Event:
Specifics:

Event:
Specifics:

Event:
Specifics:

Event:

Specifics:

(over)

65



What were the strengths of your H & H Week?

What were the biggest obstacles or challenges?

What suggested changes do you have to the Plan of Action Manual?

Other comuments:

Please attach newspaper atticles, photos, other materials.

Complete and return this form fo:
National Student Campaign Against ITunger and Homelessness
233 N, Pleasant 8t. Amherst, MA 61002
Phone: 413-253-6417
Fax: 413-256-6433
email: NSCAH@aol.com
web: www.nscahh.org
Thank you.
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seventeenth Annual Hunger

i{u?\fur CﬁMPA!GN clea“"n
& HowsLessness Official Registration Form
April 7, 2001

The Annual Hunger Cleanup is a national, one day community service work-a-thon in which students raise money
while volunteering with programs for the hungry and homeless. Similar to a walk-a~-thon, the Cleanup mobilizes
thousands of students across the country who gather hourly pledges from family and friends for their volunteer
work.

The Cleanup is one of the largest student -comnwnity action events in the country. This project has had a significant
impact over its sixteen year history, involving 120,000 volunteers and raising more than $1 million for worthwhile
Programs.

Money raised through this unigue a-thon benefits local, national, and international hunger and homelessness pro-
grams. Fifty percent of money raised goes to local organizations chosen by your campus group; 35% of funds raised
support the National Student Campaign Against Hunger and Homelessness; and 15% fund the International Devel-
opment Exchange (IDEX).

Take action! Join us in organizing the 17th Annoal Hunger Cleanup. Complete the official registration form below to
register and receive a step by step organizing guide, posters, brochures, phone consultation, a media kit, and regular
updates. We can work with you to help make the Hunger Cleanup in your community the best ever!

Official Registration Form 2001 Hunger Cleanup

Name
School
Office Address
Home Address
Office Phone Home Phone
Best Time/Place to Reach
Fax E-mail
Advisor Name Phone

This is our year participating in the Annual Hunger Cleanup.
National Student Campaign Against Hunger and Homelessness
233 N, Pleasant St.
Amherest, MA 01002
Phone: 413-6417
Fax: 413-256-6435
email: NSCAH@aol.com
web: www.nscahh.org
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Please respond to this survey as accurately and as specifically as possible. lis results will help us determine the focus
of our activities so that the most pressing needs of the hungry and homeless in our community may be met.

Organization:

Address:

Telephone:

Name and Position:

Date Completed:

1. During what hours are your services available?

2. Who is eligible for your services? (ages, sex, residence, income requitements)

3. For each of the following services, please indicate whether your clients need the service, whether you provide or
arrange for the service, and (if you do not) whether you consider it a major unmet need.

Needed Provide/Arrange Major Uninet Need

Meals

Clothing

Housing Referral
Educational Services
Job Training
Psychiatric Services
Medical Services
Child Care
Counseling Services
Information on Cash
Assistance
Advocacy/Translation
General Info and
Referral

Other (Describe:

)
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4. How many requests are you unable to meet? (List reasons)

Workload/facility at capacity
Agency doesn't provide requested service
Ineligible for services
Other

5. To what agency or group do you refer clients who need:
Shelter,
Food :
Financial Assistance (rent, utilitics)
Clothing
Transportation assistance
Other

6. Have you noticed an increase in the number of clients you have had within the past year? If so, how large
of an increase has it been?

1. If you answered yes to question 6, how did the increased number of clients affect the operation of your
agency?
less services (ex: food, beds) available to clients
sought more funding to deal with increased number of clients
requested/bought more equipment or food for clients
had to turn away clients requesting food__
had to turn away clients requesting shelter,
reduced hours of operation
ran out of funding, vouchers, tokens

6. What do you think are the greatest needs of this needy population?

7. Do you think expansion of your services could meet some of these needs? (probe method and feasibility)
if not, what additional ways do you think could fill unmet needs in the community? (consider public and
privatc resources)
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[ontional) Glient Needs Survey

Age: Male/Female
1. Is this your first time ever to conte to this organization for help?

2. What kind of services do you rely on this organization for?

3. What other service(s) could this organization provide that would meet your needs more fully?

4. Are you recieving food/shelter/service from this organization for your family? I3
yes, how many family members?

5. Do you have access to:
working oven refrigerator,
working stove
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Hunger Cleanup Sponsor Sheet

Volunteer Name:

Phone Number:

As part of the National Hunger Cleanup, students will volunteer for three hours on Saturday, April 7, 2001 to complete
needed work projects. Proceeds from the cvent will support local, national, and international relief, education, and
development efforts,

All money must be collected prior to the event on April 7.

Name Address / Phone Amount per Money
hour/Total In?

10.
il
12.
Total:
The Hunger Cleanup is an official project of the National Student Campaign Against Hunger and
Homelessness (NSCAHH). Please make all checks payable to NSCAHH,

Your contribuiion is tax-deductible. THANK YOU!
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Hunger Cleanup
Sample Class Announcement

[ntro: Hi. My name is and I'm with (your group’s name). Professor Jones has been kind enough to let me speak
with you for a few minutes about a very exciting event - the Seventeenth Annual Hunger Cleanup. (Briefly introduce
your group.)

Problem: In the United States more than 3 million people are homeless, and families with children make up the
fastest growing segment of the homeless population. Approximately [ in 3 children are hungry here in the United
States, one of the richest nation's in the world, (Include local statistics in place or in addition to these national ones,)
As resources are increasingly scarce for local programs, homeless shelters and emergency food programs are often
unable to provide for all of the people requesting their services.

Solution: Students can play an important fole in the community by educating our campus and community about the
problems, fundraising to help support these programs, and vohmteering.

On April 7th, we'll be joining students all across the couniry in the Hunger Cleanup to fight hunger and homelessness
in our community. The Hunger Cleanup is like a walk-a-thon except that instead of simply walking to raise funds for
the hungry and homeless, we'll be helping our communities. For example, we'll get {riends to sponsor cur volunteer
hours to clean a playground, fix a homeless shelter and paint a food pantry. (Use examples of sites you will be
working at.)

Involvement: We have set a goal of raising $3,000 and mobilizing 150 volunteers, By joining us, you'll be fighting
hunger and homelessness, both in _(your city's name) and around the world, as well as having fun and making a
difference. Iencourage all of you to come and help out on the 8th. Please write down your name, address, and phone
number on the sign-up sheet I'm passing around and we'll call you with more information.

I'd also like to invite you to our next planning meeting, 'l be held this {day) at _(time) in the (Iocation) .
Closing: The first time I volunteered at a shelter, I realized that there are a lot of myths about who the homeless
were. 1 have stayed involved because I've seen my actions have an impact on people I care about in cur community,
{(Include a personal statement about why you are involved.)

Pass Cards/Sheet In: Please pass in the sheet/cards to the aisles, and I will pick them up now.

1hope to see you on the 7th. Thank you.
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Sample Business Fundraising Letter

February 1, 2001
Dear Local Business Owner,

On Saturday, April 7th, students from our school will be joining the Annuat Hunger Cleanup sponsored by the National
Student Campaign Against Hunger and Homelessness. The Hunger Cleanup is a national one day community
service work-a-thon in which students raise money while volunteering in programs for the hungry and homeless.
From 11-2 pm on Saturday, April 7, 2001, students and community volunteers will join together to work on such
projects as cleaning up shelters, repainting soup kitchens, and planting community gardens.

Include a sentence or twe about your ergagnization,

We need your help to ensure that the Seattle Cleanup is a success. Qur goals are to raise $7,000 and involve 200
volunteers. We are asking local businesses to support commiunity involvement by making a contribution to the
event. Money raised from the Hunger Cleanup will support local, national, and international projects, Here in
Seattle, the money will be used to plant a community garden for low income families in need of food.

I will call next week 1o schedule a meeting to talk further about ways your business might be interested in supporting
the event. Thank you very much for you time and consideration. If you have any questions, I can be reached at

{XXX)XXX-XNKX,

Sincerely,

Jenny May
Community Cutreach Coordinator
UW Hunger Cleanup Committee

74



Hunger Cleanup
Sample Direct Mail Letter

Dear

As you may know {rom reading the newspaper, the problems of hunger and homeless are increasing cach year.
Currently more than 3 million people are homeless in the United States, and families with children make up the
fastest growing segment of the homeless population. We live in one of the richest nations in the world and yet 1 in
3 of our children is hungry. (Insert state or local statistics in place or in addition to these national ones.) As
resources are increasingly scarce, local homeless shelters and emergency food programs are often unable to provide
for all of' the people requesting their services. 1 have become involved in efforts to help end hunger and homelessness
and am writing to ask you to sponsor me for a unique event, the Hunger Cleanup.

The Hunger Cleanup is a national, one-day community service work-a-thon in which students raise money while
volunteering with programs for the hungry and homeless. Similar to a walk-a-thon, the Cleanup mobilizes thou-
sands of students across the country who gather hourly pledges for their volunteer work, Volunteer projects include
painting local shelters, planting community gardens, and refurbishing low-income housing units.

I'm participating in a conununity work project for three hours on April 8th here in _{city name) _ and securing per-
hour financial sponsorships for my efforts. Qur work projects include (project descriptions).

Iam doing these projects to raise money to beneflit __organization(s)). In addition, the proceeds will benefit the
National Student Camipaign Against Hunger and Homelessness (NSCAHH), the fargest network of students fighting
these problems, and several international projects. By being one of my financial sponsors, you can help people who
maiy times have nowhere else to turn.

To be one of my sponsors, all you need to do is to fill out the form below, and make out a check or money order to
NSCAHH, and mai! it in the enclosed self-addressed stamped envelope (by April 4 if possible). Your contribution is

tax-deductible to the extent allowed by law.

Thank you for your thoughtful consideration.

{Name of yoyr scheol) Hunger Cleanup (put in your school name so we know which city should be credited with
this contribution)

Yes! I want 1o alleviate the problems of hunger and homelessness by being your sponsor for the 2001 Hunger
Cleanup. Count me in for:

_ S$15/hr ($45)  __$10/hr (§30) —__85/hr ($315) $2/hr (36) _..Other
Make checks payable to: National Student Campaign Against Hunger and Homelessness. Please send your
contribution by 4/1. Thanks!!

Sponsor

75



Hunger Cleanup
Sample Work Site Application Cover Letter

February 1, 2001
Dear Community Service Coordinator,

I am writing to invite your organization to participate in the Sixteenth Annual Hunger Cleanup. Each year gur
campus group organizes the annual Hunger Cleanup in our town, as part of the national event sponsored by the
National Student Campaign Against Hunger and Homelessness (NSCAHH),

The Hunger Cleanup is a one day community service and fundraising campaign to combat hunger and homelessness.
From 11-2 pm on Saturday, April 7, 200!, students and community volunteers will join together to work on such
projects as cleaning up shelters, repainting soup kitchens, planting community gardens, whatever is most needed in the
local community. Participants ask friends to sponsor them for their hours of work, and the money raised will support
local organizations, as well as national and international programs.

We invite your organization to participate in the Fifteenth Annual Hunger Cleanup by suggesting a service project
that our volunteers will be able to accomplish in three hours on Saturday, April 7. Please fill out the site application
that is enclosed, and return it as soon as possible. If you have any questions, please feel free to call me at (xxx) xxx-
xxxx during my office hours (x am - x pm).

Thope you will join us in the 2001 Hunger Cleanup, I look forward to working with you.

Sincerely,

Work Site Coordinator
Group Name
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Hunger Cleanup
WORK SITE APPLICATION

On Saturday, April 7th, students from our school will be joining the Annual Hunger Cleanup sponsored by the National
Student Campaign Against Hunger and Homelessness. Students will volunteer to perform conmunity service at
different sites while raising money for the hungry at home and abroad. Money is raised through individual per hour
sponsorships.

If you have an idea for a work project that we can accomplish together, please fill out this application and return it to
us by _ (date} . Possible projects include cleaning up, painting, sorting food or clothes, gardening, or anything elsc
with which volunteers can help. Projects will be evaluated on a first come basis, and we will notify you by_ {date)
whether or not we can work at your site. Preference also will be given to projects where all tools and materials are
provided and where there will be an alternative weather work plan. We would love to be joined by members of your
program or staff, as well.

Name Organization

Address

Phone (Office) Best Time to Reach
{(Home) " "

Briefly explain your idea for a project:

Where would the project take place? (Please draw a map on the back and include a public transportation route)
How many volunteers would the project require? Minimum Maximum

Could a staff person from your organization be in atfendance to make a short presentation to the volunteers and to
help supervise the project? If yes, who would that person be?

Is there an appropriate opportunity for students to work alongside community residents or clients?

What materials would be needed for this project and how would they be provided? (We have no funds to provide
materials but can work with you to solicit in-kind donations, if necessary.)

If your project takes place outdoors, what is your alternative plan in case of rain? Do you have a project that can be
done indoors?

Will volunteers have access to bathrooms?

Please return by to

If'you have questions, please call
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Hunger Cleanup
Sample Endorsement Letter

February 1, 2001
Dear Mayor Jones,

On Saturday, April 7th, students from name of school will be joining the Annual Hunger Cleanup sponsotred by the
National Student Campaign Against Hunger and Homelessness. The Hunger Cleanup is a national one day commu-
nity service work-a-thon in which students raise money while volunteering in programs for the hungry and home-
less. From 11-2 pm on Saturday, April 7th, 2001, students and community volunteers will join together to work on such
projects as cleaning up shelters, repainting soup kitchens, and planting community gardens. (Be specific about local

projects.)

We need your help to make sure that the UW Madison Hunger Cleanup is a success. You can issue a proclamation
making the Hunger Cleanup a city-wide day of community service. By issuing a proclamation you not only lelp
suppott the Cleanup, you will help promote service in Madison,

The money raised during this work-a-thon will also benefit the community. Fifty percent of the funds raised will
go... specify local money -- e.g. to creating a commaunity garden for low income families. The rest of the money
will go fo other national and international service projects.

Thank you very much for your time and consideration. I will call next week to follow up with you. If you have any
questions, I can be reached at (xxx) xxX-xxxx.

Sincerely,

Ian Cooley
UW Madison Students for Everything Good
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Money Distribution Sheet

Please fill out and return this sheet with your check(s) to:

National Student Campaign Against Hunger and Homelessness
233 N. Pieasant St.

Amberst, MA 01002

Phone: 413-253-6417

Fax: 413-256-6435

Please check one:

1 am enclosing a check {made payable to the National Student Campaign Against Hunger and Homelessness)
for 50% of the money we raised. I will distribute the remaining funds to the local organization(s) we have chosen.

OR

I am enclosing a check (made payable to the National Student Campaign Against Hunger and Homelessness)
for 100% of the money we raised. [ want the Campaign to distribute one half of this money to the local organization(s) that T have
indicated below,

Name Signature
Campus

Sponsoring Campus Group

Campus Group Address

Phone: Office ( } Home ( )
Summer Address

Summer Phone (list permanent phone if not known) ()

Total Funds Raised: Direct Mail Funds Raised:
Amount of Checks Enclosed: Amount of Money Orders Enclosed:
Total Funds Enclosed:

Additional Funds to Be Sent Later:

DISTRIBUTION: You must complete if you used direct mail and for sent 100% of the {unds you raised. Use back if more space
is needed.

Percentage $ Amount
[y National Student Campaign Against Hunger and Homelessness 50%
2} Organization:
Contact Person;
Address:
Phone: ()
TOTALS: 100%
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Sample Hunger Cleanup Tabling Rap:

"Hi, are you concerned about hunger and homelessness? Great, I'm Jennifer with Volunteers in Action. Here in
Tallahassee, more than 3,000 people are homeless each night, and more than 2500 families suffer from hunger. In
order to help programs fighting hunger and homelessness, we are organizing a huge Hunger Cleanup. The Hunger
Cleanup is a community service work-a-thon in which volunteers gather hourly sponsors for cleaning up shelters,
repainting food banks, and planting community gardens. It is happening on Saturday, April 7th from 11AM-2PM. We
have set a goal of raising $8,000 and mobilizing 150 volunteers on Saturday, the 7th, Are you interested in participat-
ing in the Cleanup?

Great, please sign up with your name and phone number on this sign up sheet. Here is a pledge sheet and some more
information about the Cleanup. Volunteers are grouped in teams of 8-10 volunteers. We are also looking for team
leaders to train and manage volunteers. Are you interested in being a Team Leader?"

Team Leaders should sign up for the next Team Leader training -- be sure table volunteers know the schedule.

Volunteers (who are not interested in being Team Leaders) should be told that their Team Leader will call them soon
to tell them more about the Cleanup.

Sample Individual Fundraising Rap:

"Hi, my name is and I'm with Students Against Hunger and Homelessness. Did you know there are over
10,000 homeless people in Louisiana? I'm participating in the Seventeenth Annual Hunger Cleanup to raise money to
alleviate hunger and homelessness.

The Hunger Cleanup is a one day community service and fundraising work-a-thon {o combat hunger and homelessness.
From 11-2 pm on Saturday, April 7th, 2001, students and community volunteers will join together to work on such
projects as cleaning up shelters, repainting soup kitchens, planting community gardens, whatever is most needed in
our community.

In order to raise money for local, national, and international programs, we are gathering hourly sponsors. Locally
the money will support (describe local program(s)). Will you sponsor me $2-83 (§6-9 total) for volunteering?
Great, sign this sponsor sheet, and if possible write a check to (NSCAHH or your group name.) Thanks for your
support.”
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Final Results Sheet
2001 Hunger Cleanup

PLEASE TAKE 10 MINUTES TO FILL OUT AND RETURN THIS FORM TO NSCAHH.

Name of Cleanup Coordinator: Year of Graduation:
Summer Address:

Summer Phone:
Fall Address;
Fall Phone:

Advisor:
Address:

Advisor Phone:
Participating Schools (including yours):

1. Recruitment

Students: Faculty:
Admimistrators: Community Members:
Others: TOTAL:

2. Fundraising

Individuals: Businesses:
Direct Mail: Other (specify):
TOTAL.:

3. Work Sites:
*Name site and list project completed. Use separate page, if necessary.

1)
2)
3)
4)

4. Media/ Publicity

Endorsements: Newspaper:
Television: Radio:
Proclamations:
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NOTE: DON'T FORGET TO INCLUDE ALL PRESS, PHOTOS, ENDORSEMENTS, AND HUNGER
CLEANUP MATERIALS WITH FINAL RESULTS SHEET AND MONEY DISTRIBUTION FORM!

5. Evaluation

1) What were the strengths of your Hunger Cleanup? For your organizers? For your participants?

2) What were the biggest obstacles you faced during the Cleanup, and how did you deal with them?

3) How would you rate the assistance you received from your NSCAHH field organizer?

4) What suggestions do you have to improve the 2002 Honger Cleanup Manual, brochure, and posters?

2001-02 NSCAHH Projects:

In which of the following 2001-02 projects is your school interested in/planning to participate?
14th National Student Campaign Against Iunger & Homelessness Conference (TBA)
Hunger and Homelessness Week (November 11-17,2001)

2002 Hunger Cleanup (April)

SPLASH (Students Pushing for Legislative Action to Stop IHunger and Homelessness)
Food Salvage

Project Partnership

Who will be the key NSCAHH student contact on your campus next year?

Name:
Fall Address:

Fall Phone:

Congratulations on a job well done! Have a great summer!
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