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Abstract
The main purpose of this project was to provide public relations and marketing services to the
Genius of Warren Buffett course and related events. I served as the Account Executive for the
Genius of Warren Buffett account in the Spring semester of 2018 for MaverickPR, UNO’s
student-run public relations firm. Main tactics included media relations and social media
research and strategy. Thesis materials include the PR and marketing plan, news releases, social
media content calendars, graphic design materials, documentation of client communication, copy
writing and editing, news coverage of stories pitched to the media and administrative documents.
I assess the experience through self-reflection of leadership and tactics completed.
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The Genius of Warren Buffett account is the longest-sustaining client for MaverickPR,
UNO’s student-run public relations firm. I was the Account Executive for the client in the Spring
semester of 2018. I supervised team members, maintained correspondence with the client and
ensured completion of each tactic.
The semester began with updating the plan, a 10-page document that laid out descriptions
of the events; objectives, strategies and tactics for our team; and all tactical deadlines. Initial
updates to the plan took almost eight hours in total. Our client, Robert P. Miles, approved the
plan early on, but I continuously updated the plan throughout the semester as needed. I kept a
strict record of all tactics moved up or pushed back, within the plan. If we added a tactic or
removed a tactic, I made the changes accordingly. The plan served as the master script for me
and my work this semester, so keeping it updated was essential.
Our goal for the Genius of Warren Buffett account was to build awareness of the Spring
2018 events including: The Genius of Warren Buffett course (GOB), the Berkshire System
Summit (BSS), the Value Investor Conference (VIC), the Omaha Value Dinner (OVD) and the
Omaha CEO Dinner (OCD). Our client enlisted the assistance of MaverickPR to increase
awareness and participation of these events within the Greater Omaha business community as
well as national and international communities.
Other goals for the semester were to build registration of attendees devoted to the entire
conference and its offerings, to inform target audiences of options to register for the events in
advance and to earn media coverage of the events. To reach these goals, we conducted social and
traditional media strategy that increased participation and results in engagement and media
coverage.
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I had five account associates on my team: Kaity Jankovich, Khylie Kight, Juli
Oberlander, Carlie Stevens and Rachel Van Arsdall. I delegated tactics to them as needed.
Juli, Carlie and Rachel were on my social media team. Juli had worked with the GOB
account in the Fall semester of 2017, so she proved a valuable asset at the beginning of the
semester when I was first starting out as the Account Executive.
The GOB account has three Facebook pages: one for the Genius of Warren Buffett
course, one for the Value Investor Conference, and one for Robert P. Miles, our client. Before I
worked on the account, I had assumed that there was only one page to be handled, especially
since all of the events take place in one week.
However, the Genius of Warren Buffett course and the Value Investor Conference have
two different audiences, leading to the need of different pages. The Genius of Warren Buffett
course only has 50 students enrolled in it, while the Value Investor Conference hosts more than
150 attendees. The team used The Robert P. Miles Facebook page to post content about our
client and his speaking engagements, and to post about Warren Buffett. As I familiarized myself
with the GOB account, I made sure to meet with Juli, Carlie and Rachel early in the semester to
see who would take which Facebook page, and to brainstorm and conduct strategy for content.
Kaity Jankovich was my writer for the team. She wrote business profiles on two of the
speakers, which were then included in the programs for the events. Kaity was also MaverickPR’s
main copy editor, serving as a second pair of eyes whenever needed. Managing the account and
coordinating the team’s tactics left less time to do my own writing. This is an essential skill that I
will continue to work hard to improve. However, I’m glad Kaity could step in and help where
needed.
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Khylie Kight, MaverickPR’s lead videographer, created a promotional video for the
Berkshire System Summit. Our client holds an annual summit on a different topic so we needed
to create greater awareness of the 2018 event. Khylie edited footage from previous summits and
framed it in a way that previewed this year’s new summit.
I handled the media relations aspect of the account. I wrote, edited and pitched news
releases to the media. Figuring out my strategy for media relations proved a challenge for me
because the events took place the first week of May. It didn’t make sense to send out a news
release early in February or March. This was one part of the plan from previous years that I had
to completely change. I had to determine the perfect timing to send out the news release.
We achieved our goals for the account to raise awareness of the GOB events. We gained
media coverage through the Omaha World-Herald and UNO’s University Communications as of
May 2, 2018. The Omaha World-Herald and UNO’s University Communications covered a news
release that I pitched about the GOB events. University Communications also included the GOB
events in The Bullseye. Through this media coverage and social media, we informed target
audiences of event details in advance.
The goal of raising the numbers of registrants was achieved as well. The Genius of
Warren Buffett course and the Value Investor Conference sold out, with 50 and 186 attendees,
respectively. The new Berkshire System Summit was almost sold out with more than 180
attendees. The Omaha Value Dinner and the Omaha CEO Dinner both had over 200 attendees, of
which the maximum was 250.
A large portion of my work this semester included client communication. I emailed our
client Robert P. Miles at least once a week, updating him on tactics MaverickPR had completed
that week. I would also send him materials to look over and approve such as news releases or
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social media content calendars. In the past, I’ve worked with clients who are either on UNO’s
campus or in the Omaha metro community, which allowed face-to-face meetings.
However, Robert P. Miles lives in Tampa, Florida, which meant that email
communication was even more important. We needed to communicate via email more frequently
to make up for the lack of in-person meetings during the semester. We also supplemented
communication by holding a number of conference calls throughout the semester. I prepared for
conference calls by taking notes, asking ample questions during the calls and making sure to
organize and send out my notes to the team after the call. My conference call notes provided a
good source for me to organize more day-to-day tactics that needed completion rather than bigpicture items such as the plan.
I was also in contact with Katie Martikainen, the E-MBA project manager for the GOB
events at Mammel Hall. She assisted me with event logistics because although our MaverickPR
team primarily promoted the events, we also served as support staff during the events.
As Account Executive, my job reviewed and proofed all work before sending to the client
for final approval. This involved a lot of editing on my part. I had served as an Account
Executive for other clients but the GOB account was larger and more complex. This proved a
challenge learning to juggle the workload and staying on top of deadlines. Delegating tasks and
relying on my team members was crucial.
In hindsight, I could have delegated a few more tactics during the hectic two weeks
before the events. In addition to executing media relations outreach and social media
engagement, I had to complete administrative tactics such as setting up the printing booklets for
the GOB course as well as arranging for photographers and videographers for the events.
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The most stressful and challenging time for me came in the week leading up to the events
and the week of the events. Juggling my responsibilities with GOB on top of my finishing other
projects during Finals Week challenged my skills in organization, time management and problem
solving. For example, I had to deal with a crisis when part of the print order for the GOB course
booklets did not arrive to the E-MBA suite on Friday, April 27, as promised by the printer. I
received a call on Saturday, April 28, from the E-MBA project manager that she only received
the Value Investor Conference (VIC) agendas and not the GOB booklets needed for Monday,
April 30 at 8 a.m. The booklets ended up being printed Monday morning at the printers. While
not directly my fault, I felt responsible for the late arrival, which could reflect poorly for GOB.
Tasks I completed during the week of the Genius of Warren Buffett events included
organizing students for the registration table, securing interviews with GOB attendees for
testimonial videos, and assisting my videographer with the interviews. Many of these tactics
were last-minute tasks, which tested me and my need for organization. I work best when I have
control over what I need to do, and when I have ample time to think things through. However,
this project gave me the opportunity to do the opposite: to work on my toes and make things
work.
In conclusion, this project pushed me outside my own boundaries of comfort. I spoke in
front of large groups of people, challenged my organization skills, problem-solved, and grew in
my delegation and leadership skills. All of these experiences are applicable to my chosen career
in public relations. No account or job is ever going to be without challenges or obstacles that
cause stress and discomfort. Being flexible and able to juggle different tasks will apply to any
future job. My work experience in MaverickPR has not only prepared me for life after
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rewarding experiences like this project.
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I kept constant communication with my client,
Robert P. Miles, through email. (Part 1)
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I kept constant communication with my client,
Robert P. Miles, through email. (Part 2)
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I took notes for client conference calls.
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My team members Rachel Van Arsdall,
Carlie Stevens and Juli Oberlander
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The Omaha WorldHerald covered the
events I pitched.
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University Communications included the events I pitched in The Bullseye.
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Team member
Khylie Kight put
together a
promotional video
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on Facebook. I
provided edits.
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I edited and updated post-event surveys for
VIC, BSS and OVD.
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I set up photographers and videographers for the week of the events.
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I kept a time
sheet of my
work with the
GOB account for
firm invoicing
purposes.
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