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Abstract

Objective: The main objective of this study was to examine the association between COVID-19
information search activities and vaccination intention.
Methods: Cross-sectional data were collected using online surveys. Independent variables
included COVID-19 information search on the (1) science of viral effects of COVID-19 on
the body, (2) origin of COVID-19, (3) symptoms and outcomes, (4) transmission and preven-
tion, (5) future outbreak, and (6) policies/procedures to follow. The outcome variable was
vaccination intention. A multivariable regression analysis was conducted.
Results: Participants (N= 501) had a mean age of 32.44 ± 11.94 years, were 55.3% female,
and 67.9%were white.Most COVID-19 information searches were on symptoms and outcomes
(77.7%) and policies/procedures to follow (69.9%). Intention to vaccinate against COVID-19
was higher among participants who searched for information on the science of viral effects
of COVID-19 on the body (β= 0.23, 95% CI: 0.03-0.43; P= 0.03) and policies/procedures
to follow (β= 0.24, 95% CI: 0.03-0.41; P= 0.02).
Conclusions: People who searched for information about (1) the science of viral effects of
COVID-19 and (2) policies/procedures recommendations also reported higher vaccination
intention. Risk communication seeking to increase vaccination should meet the consumers’
information demand by prioritizing the scientific rationale for COVID-19 vaccination and
by clarifying what policies/procedures are recommended.

The coronavirus disease (COVID-19) is caused by severe acute respiratory syndrome corona-
virus 2 (SARS-CoV-2). COVID-19 is an infectious disease of national and global importance.
It was rated the second leading cause of death in 2020 among people under age 85 years.1 This
infection’s transmissibility and high fatality have prompted government bodies, organizations,
and the public to rapidly send and receive COVID-19-related health information, which is a
significant step in crisis response and mitigation.2,3 People have searched for information from
multiple sources such as government websites, medical websites, family members, scientists or
researchers, social media, and television.4,5 These sources have disseminated information such
as the etiology and epidemiology of the virus, origin of the disease, symptoms, and outcomes of
the infection, its transmission, and prevention (eg, vaccination), the risk of a future outbreak,
policies, and procedures to follow (such as mask mandates). An analysis of a Google search for
2021 shows that COVID-19-related keywords dominated the search engine in 2021,6,7 indicat-
ing a massive demand for COVID-19-related health information.

However, the demand for up-to-date information, the urgency, and uncertainty around
COVID-19 has left little or no time to empirically test how these information search behaviors
are associated with COVID-19-related outcomes such as vaccination. The complementarity
theory8 suggests that people search for specific information based upon the functions relevant
to them. Therefore, it is essential to know what information people are searching for regarding
COVID-19 to understand their (1) information needs and (2) information-seeking behavior,
thereby providing rapid evidence to inform policymaking and risk communication. This knowl-
edge can guide the development of tailored communication resources based on the consumers’
information demand and can serve as an early-warning system linking information search activ-
ities to behavioral outcomes like vaccination.9

Despite the availability of an approved COVID-19 vaccine, acceptance has been suboptimal,
with less than 50% of the eligible population in the United States fully vaccinated with booster
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shots.10,11 A major reason for low uptake has been cited as the mis-
understanding of the information surrounding vaccination12 and
the spread of misinformation.13–15 Therefore, the knowledge of
information search patterns can also offer clarity to areas where
information consumers experience messaging needs and misun-
derstanding, which is a strong predictor of vaccination intention.12

There have been gaps in COVID-19 information-seeking
research. First, most studies have emphasized information dis-
semination (not search) and vaccination outcomes of the search.
Information dissemination and search are not the same. An exam-
ple is a randomized controlled trial that presented participants
with specific healthmessages to test how their exposure to the mes-
sages influenced their vaccination decisions.16,17 The downside of
this approach is that it is a controlled/manipulated experiment and
does not observe participants’ selective exposure to information.
Hence these types of study can test information dissemination
and not information search since the latter is initiated by the con-
sumers and not the information providers. Second, past studies
have reported COVID-19 information search in isolation without
connecting it to behavioral outcomes.18,19 They have explored
COVID-19-related search interest, sources, search frequency,
information processing, and comprehension. Very few studies
have connected COVID-19 information search to vaccination out-
comes like willingness to be vaccinated. In a recent study where
COVID-19 search patterns were examined on Google, they linked
these patterns to economic outcomes and suggested that future
studies connect COVID-19 information search patterns (not dis-
semination) to health-related outcomes.20 Third, existing studies
have also emphasized the science and health-related aspect of
COVID-19 information search with less inquiry into the commu-
nication strategies by which information content is made available
to users.21

This current study explores the association between COVID-19
information search activities and vaccination intention. Previous
studies have established that access to accurate and timely informa-
tion is essential to increase vaccination.22,23 However, this study
answers the question ofwhat type of COVID-19 information search
activity is associated with COVID-19 vaccination? The type and
quality of information persons are exposed to can influence their
risk perception and disease prevention strategy, hence their vacci-
nation decision.4 Considering that COVID-19 vaccine misinfor-
mation has been identified as a significant threat to vaccination
and there is a clarion call to spread factual COVID-19 information,
this study offers a window into what type of information may be
associated with vaccination intention.

Methods

Study Sample

This study enrolled participants via Prolific, an online crowdsourc-
ing platform for researchers. Prolific has a diverse participant pool
and generates high data quality. For example, participants from
Prolific scored higher on attention checks, engaged in lesser deceit-
ful behavior, and were able to reproduce existing results24 com-
pared to other crowdsourcing platforms. The two eligibility
criteria for enrolling in this study were (1) residing in the
United States and (2) being age 18 years or older. Cross-sectional
data were collected from 502 participants onMarch 22, 2020, using
the Qualtrics online survey. Each participant received an incentive

of $0.55 after survey completion. The Institution Review Board of
the University of Illinois, Chicago, approved the study.

Dependent Variable

COVID-19 vaccination intention was assessed using a single item
that asked participants, “If there is a preventive vaccine against
COVID-19, how likely are you to receive the vaccine?”4

Responses were reported on a 5-point Likert scale ranging from
extremely unlikely (“1”) to extremely likely (“5”).

Independent Variables

1. Search for the science of viral effect on the body: Participants
were asked if they searched for information regarding the
viral effect of COVID-19 on the body in the past 3 days.
Response options were “yes” or “no.”

2. Search for the origin of the disease: Participants were asked if
they searched for information regarding the origin of
COVID-19 disease in the past 3 days. Response options were
“yes” or “no.”

3. Search for symptoms and outcomes of having COVID-19:
Participants were asked if they searched for information
regarding the symptoms and outcomes of COVID-19 infec-
tion in the past 3 days. Response options were “yes” or “no.”

4. Search for transmission and prevention: Participants were
asked if they searched for information regarding the trans-
mission and prevention of COVID-19 infection in the past
3 days. Response options were “yes” or “no.”

5. Search for a future outbreak: Participants were asked if they
searched for information regarding a future outbreak of
COVID-19 infection in the past 3 days. Response options
were “yes” or “no.”

6. Search for policies/procedures to follow: Participants
were asked if they searched for information regarding
COVID-19 infection policies/procedures to follow in the past
3 days. Response options were “yes” or “no.”

Covariates

Covariates included sociodemographic characteristics, for exam-
ple, participant’s age (continuous variable), race, andmarital status
(married, divorced, separated, widowed, or single). Socioeconomic
status (SES) characteristics were assessed, including household
income (<$20 000, $20 000 to <$35 000, $35 000 to <$50 000,
$50 000 to <$75 000, $75 000 or more); employment status,
and highest education level completed (less than high school, high
school graduate, some college, college graduate, or higher). The
most recent sources of information were assessed (government
website, medical website, scientists or researchers, social media,
television, and others).

Statistical Analysis

Participants’ characteristics were analyzed using descriptive statis-
tics such as frequencies and percentages, means (for normally
distributed continuous variables), and standard deviations (SD).
Models were tested using multivariable linear regressions. Model
1 added all 6 independent variables without any covariates to test
their crude independent associations with the dependent variable
(vaccination intention). Model 2 added sociodemographic factors
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(ie, age, race, sex, marital status, most recent information source).
In Model 3, we included socioeconomic status variables (ie, house-
hold income, employment status, and highest education level).
Missing values were addressed with listwise deletion since they
were less than 5%.25 Effect sizes and their confidence intervals were
reported.26 A P-value< 0.05 was considered to be statistically sig-
nificant. Statistical analyses were performed using SAS version 9.4.

Results

After excluding 1 participant who failed the attention check
(Table 1), the remaining 501 participants had a mean age of

32.44 ± 11.94 years. They were mostly females (55.3%), white
(67.9%), unmarried (74.5%), with an education level of college
graduates or higher (53.5%) and employed (56.5%). Selected
responses to information search behaviors showed that 40% of
the respondents searched for information on the science of viral
effect of COVID-19 on the body, 23.5% for the origin of the disease,
77.7% for symptoms and outcomes, 69.3% for transmission and
prevention, 47.6% for a future outbreak, and 69.9% for policies/
procedures to follow. The most recent sources of information
(Figure 1) were government websites (29%), medical websites
(23%), social media (17%), scientists or researchers (12%), and
television (11%). The mean vaccination intention was 4.2 ± 1.1,
ranging from 1-5.

Multivariable linear regression on vaccination intention (Table 2)
in Model 1 showed that searching for policies/procedures was
associated with high vaccination intention (β = 0.22, 95% CI:
0.01-0.42; P = 0.04). In Model 2, where we controlled for socio-
demographic variables, searching for policies/procedures was
reported among participants with high vaccination intention
(0.25, 95% CI: 0.04-0.45; P = 0.02). In Model 3, where socioeco-
nomic variables were added into the model, searching for the sci-
ence of viral effect of COVID-19 on the body was positively
associated with vaccination intention (0.23, 95% CI: 0.03-0.43;
P = 0.03), and search for policies/procedures remained associated
with high vaccination intention (0.24, 95% CI: 0.03-0.42; P= 0.02).

Discussion

This study builds on existing literature by going beyond the preva-
lence of COVID-19 information search to examine the content of
the information search activities. We examined the association
between COVID-19 information search activities and vaccination
intention to understand the public’s information needs and how
selective information exposure could relate to COVID-19 vaccina-
tion intention. Individuals who searched for information regarding
the science of viral effect of COVID-19 also reported higher vac-
cination intention. A possible explanation for this can be drawn
from the health belief model,27 which suggests that an understand-
ing of the scientific mechanism of action of the virus could

Table 1. Participants’ characteristics (N= 501)

Sample characteristics Mean (SD)/N (%)

Sociodemographic characteristics

Age 32.4 (11.9)

Sex

Female 227 (55.3)

Male 224 (44.7)

Race

White 340 (67.9)

Non-white 161 (32.1)

Marital status

Not married 373 (74.5)

Married 128 (25.6)

Socioeconomic status characteristics

Highest education

Less than a college degree 233 (46.5)

College or more 268 (53.5)

Household income

Less than $75 000 321 (64.3)

Over $75 000 178 (35.7)

Employment status

Employed 275 (56.5)

Unemployed/retired/disabled/others 212 (43.5)

Recent information search

The science of viral effect on the body

Yes 199 (40)

No 266 (60)

Origin of the disease

Yes 117 (23.5)

No 381 (76.5)

Symptoms and outcomes of having COVID-19

Yes 387 (77.7)

No 111 (22.3)

Transmission and prevention

Yes 345 (69.3)

No 153 (30.7)

Future outbreak

Yes 237 (47.6)

No 261 (52.4)

Policies/procedures to follow

Yes 348 (69.9)

No 150 (30.1)

Outcome variables

Intention to vaccinate against COVID-19 4.2 (1.1)

Government website
29%

Medical website
23%

Scien�sts or researchers
12%

Social 
media
17%

Television
11%

Others
8%

Figure 1. Most recent source of COVID-19 information.
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influence the socio-cognitive factors such as (1) a person’s risk
perception (eg, perceived severity of COVID-19), (2) vaccine con-
fidence (through an understanding of the science behind vaccine),
and (3) level of worry. Heightened risk perception, vaccine
confidence, and level of worry could lead to increased vaccination
intention. For example, a study examining information-seeking
behavior during COVID-19 found that risk-information seeking
mediated the positive relationship between perceived severity
and vaccination intention.28

We also found that information search activity on policies/pro-
cedures to follow was positively associated with vaccination inten-
tion. This was supported by Lampos’s (2021) work, who analyzed
the Google search pattern during the COVID-19 outbreak and
found searches for lockdown procedures/policies to be among
the top searches.29,30 A possible explanation for these associations
is that the public evaluates the magnitude of risk through govern-
ment response and policies.31 Policies such as lockdown, restric-
tions on large gatherings (eg, restaurants, outpatient visits, and
religious services) can elevate the COVID-19 risk awareness.
Since health awareness is the first step toward disease prevention
and health promotion,32 searching for policies/procedures could
strengthen vaccination intention. Another explanation is that
exposure to information about policies and procedures could build
trust in the public. The policies/procedures may assure people that
the government is taking the right steps to curb the pandemic. This
confidence in the government’s approaches could influence their
decision to follow other government’s recommendations such as
vaccination. This is consistent with findings from a longitudinal
study on vaccine hesitancy,33 where vaccine hesitancy decreased
as public trust increased. Nevertheless, the association between
policies and high COVID-19 vaccination may depend on the type
of policies. Issues around the legality and ethics of some policies/
mandates (eg, mask and vaccine mandate) could erode trust and
heighten vaccine hesitancy.34

This study has clear implications for research and practice. We
collected these data 1 month after the first COVID-19 case was
detected in the United States. Therefore, our study findings show
the immediate reaction to information search at the onset of the
pandemic. Although COVID-19 has been here for almost 2 years
now, the emergence of new variants and novel discoveries is caus-
ing more distressing situations that may recreate scenarios and
information search patterns similar to the initial onset of the
COVID-19 pandemic. We, therefore, offer insight into possible
information demand and how this may be associated with vacci-
nation. First, information about the science of viral effects should
be disseminated to improve the public’s COVID-19 health literacy
about the virus’s mechanism of action. Such information can be

presented in simplified formats and plain languages to aid compre-
hension by the lay audience. An example is a COVID-19 health
literacy intervention study that used physician-delivered messag-
ing to increase COVID-19 information seeking intention, knowl-
edge of viral effects, and risk reduction.35

Second, information such as the COVID-19 vaccine’s mecha-
nism of action, the science of the viral effects, and clarifying pol-
icies/procedures may be relevant in increasing vaccination uptake.
Although there is a safe and effective vaccine that can prevent
COVID-19-related outcomes such as severe illness, hospitali-
zation, and death, uptake has been suboptimal. Almost 40% of
the eligible population is not fully vaccinated as of January
2022.10 COVID-19 vaccination disparity is even more pronounced
among minority racial/ethnic groups such as African Americans
and Hispanics.36 According to the Risk Information Seeking and
Processing (RISP) model, affective responses, perceived informa-
tion insufficiency, and perceived current knowledge predict online
risk information search activities, leading to prevention intent.37

Hence, COVID-19 vaccination communication should be
designed to meet people in the area of their expressed information
needs (such as scientific rationale for the recommended COVID-
19 policies/procedures to follow) as identified in this study to
increase vaccination uptake.

Third, there is a need to ensure equilibrium in presenting
COVID-19 information such that, as people consume information
about the science and spread of the virus (which can be depress-
ing), they are also provided with information about how they
can be protected against the virus. In a recent study, cyberchondria
(excessive worry over one’s health due to repeated Internet
searches) mediated the relationship between fear of COVID-19
and vaccination intention.30 Public health communicators and
media regulators should pay attention to the mental health of
information consumers by counterbalancing threatening messages
with empowering messages that will boost the consumers’ self-effi-
cacy to take steps to protect them against COVID-19.

Study Limitations

Despite the important contributions of our study, it is not without
limitations. First, it is a cross-sectional study and could not estab-
lish temporal ordering. Vaccination intention may precede infor-
mation seeking and not the other way round. However, several
longitudinal studies have established that information seeking is
necessary to predict intention in the multiple stages of behavioral
change.38 Therefore, it is important to test our findings longitudi-
nally in the context of COVID-19 infection and vaccination.
Second, most of our measures were single items that could have

Table 2. Multivariable linear regression of information search on vaccine intention

Recent COVID-19 information search

Model 1 Model 2 Model 3

β (95% CI) P value β (95% CI) P value β (95% CI) P value

Search for the science of viral effect on the body
(ref = No)

0.17 (−0.03–0.37) 0.11 0.19 (−0.01–0.41) 0.06 0.23 (0.03–0.43) 0.03

Search for origin of the disease (ref= No) 0.11 (−0.12–0.33) 0.35 0.13 (−0.11–0.36) 0.27 0.11 (−0.13–0.33) 0.38

Search for symptoms and outcomes of having
COVID-19 (ref= No)

−0.13 (−0.37–0.11) 0.26 −0.21 (−0.45–0.02) 0.08 −0.21 (−0.46–0.03) 0.08

Search for transmission and prevention (ref= No) −0.14 (−0.35–0.07) 0.19 −0.16 (−0.37–0.06) 0.15 −0.13 (−0.35–0.09) 0.24

Search for future outbreak (ref =No) 0.09 (−0.09–0.28) 0.31 0.08 (−0.11–0.26) 0.43 0.05 (−0.14–0.23) 0.61

Search for policies/procedures to follow (ref= No) 0.22 (0.01–0.42) 0.04 0.25 (0.04–0.45) 0.02 0.24 (0.03–0.41) 0.02

4 AA Olagoke et al.

https://doi.org/10.1017/dmp.2022.257 Published online by Cambridge University Press

https://doi.org/10.1017/dmp.2022.257


introduced some elements of misclassification bias. However, our
findings are consistent with previous studies that analyzed Google
trends/searches7,20 and our use of single-item questions may lessen
survey burden, which survey takers have reported during COVID-
19.39 Future studies should examine multiple dimensions of infor-
mation search activities and vaccination intention by using multi-
dimensional psychometric measures.40,41 Third, our participants
were mostly white and had college degrees or more. Hence, our
findings should be interpreted with caution andmay not generalize
across all races and education levels. Finally, we asked about infor-
mation exposure in the past 3 days without capturing search activ-
ities outside that. Although 3 days have been suggested as a time
period for respondents to provide accurate information with min-
imal recall bias,42 future studies should capture a longer time span
of information search.

Conclusions

In conclusion, our study examined the association between the
content of COVID-19 information search activities and their vac-
cination intention. People who searched for information about the
science of viral effects of COVID-19 and policies/procedural rec-
ommendations also reported higher vaccination intention. Risk
communication should meet the consumer’s information needs
by prioritizing the dissemination of COVID-19 vaccination infor-
mation, specifically the science behind vaccines, and clarifying how
recommended policies/procedures can reduce risk.

Author contributions. Ayokunle Olagoke (conceptualization, data curation,
formal analysis, methodology, writing – original draft); Brenikki Floyd (writing
– review and editing); Comfort T. Adebayo (writing – review and editing);
Ayomide Owoyemi (writing – review and editing); Ashley M. Hughes (meth-
odology, supervision, writing – review and editing).

Conflict(s) of interest. No conflicts of interest.

References

1. Woolf SH, ChapmanDA, Lee JH.COVID-19 as the leading cause of death
in the United States. JAMA. 2021;325(2):123-124. doi: 10.1001/jama.2020.
24865Q

2. Chan AK, Nickson CP, Rudolph JW, et al. Social media for rapid knowl-
edge dissemination: early experience from the COVID-19 pandemic.
Anaesthesia. 2020;75(12):1579-1582.

3. Tsao SF, Chen H, Tisseverasinghe T, et al. What social media told us in
the time of QCOVID-19: a scoping review. Lancet Digit Health. Published
online 2021.

4. Olagoke AA, Olagoke OO,Hughes AM. Exposure to coronavirus news on
mainstream media: the role of risk perceptions and depression. Br J Health
Psychol. 2020;25(4):865-874. doi: 10.1111/bjhp.12427

5. Reisdorf B, Blank G, Bauer JM, et al. Information-seeking patterns and
COVID-19 in the United States. J Quant Descr Digit Media. 2021;1:1-38.

6. Bansal A, Gupta S, Jain V, et al. Utilizing Google trends to assess world-
wide interest in COVID-19 and myocarditis. J Med Syst. 2021;45(2):1-2.

7. Google’s Year in Search. Google Trends. Published 2021. Accessed January
4, 2022. https://trends.google.com/trends/yis/2021/US/

8. Dutta-Bergman MJ. Interpersonal communication after 9/11 via tele-
phone and Internet: a theory of channel complementarity. N Media Soc.
2004;6(5):659-673.

9. Penţa MA, Băban A. Message framing in vaccine communication: a sys-
tematic review of published literature. Health Commun. 2018;33(3):
299-314. doi: 10.1080/10410236.2016.1266574

10. COVID Data Tracker. Centers for Disease Control and Prevention.
Published 2022. Accessed December 24, 2021. https://covid.cdc.gov/
covid-data-tracker

11. Yasmin F, Najeeb H, Moeed A, et al. COVID-19 vaccine hesitancy in
the United States: a systematic review. Front Public Health. 2021;
9:770985. doi: 10.3389/fpubh.2021.770985

12. Rieger MO.Willingness to vaccinate against COVID-19 might be system-
atically underestimated. Asian J Soc Health Behav. 2021;4(2):81.

13. Tram KH, Saeed S, Bradley C, et al. Deliberation, dissent, and distrust:
understanding distinct drivers of coronavirus disease 2019 vaccine hesi-
tancy in the United States. Clin Infect Dis. Published online 2021.

14. Kricorian K, Civen R, Equils O. COVID-19 vaccine hesitancy: misinfor-
mation and perceptions of vaccine safety. Hum Vaccin Immunother.
2022;18(1):1950504.

15. Lockyer B, Islam S, Rahman A, et al. Understanding COVID-19 misinfor-
mation and vaccine hesitancy in context: findings from a qualitative study
involving citizens in Bradford, UK. Health Expect. Published online 2021.

16. Loomba S, de Figueiredo A, Piatek SJ, et al. Measuring the impact of
COVID-19 vaccine misinformation on vaccination intent in the UK and
USA. Nat Hum Behav. 2021;5(3):337-348.

17. Pierri F, Perry B, DeVerna MR, et al. The impact of online misinforma-
tion on US COVID-19 vaccinations. arXiv preprint arXiv:210410635.
Published online 2021.

18. Bento AI, Nguyen T, Wing C, et al. Evidence from Internet search data
shows information-seeking responses to news of local COVID-19 cases.
Proc Natl Acad Sci. 2020;117(21):11220-11222.

19. Berdida DJE, Grande RAN, Lopez V. Filipinos’ health information-seek-
ing behaviors and their implications for COVID-19 vaccination. Public
Health Nurs. Published online 2021.

20. Lucas B, Elliot B, Landman T. Online information search during
COVID-19. arXiv preprint arXiv:200407183. Published online 2020.

21. Sulistyawati S, YuliansyahH, AstiMulasari S,Wahyuni Sukesi T.Online
information seeking behavior among Indonesian during the COVID-19
pandemic. Published online 2021.

22. Gupta L, Gasparyan AY, Misra DP, et al. Information and misinforma-
tion on COVID-19: a cross-sectional survey study. J Korean Med Sci.
2020;35(27):1-11.

23. Roozenbeek J, Schneider CR, Dryhurst S, et al. Susceptibility to misinfor-
mation about COVID-19 around the world. Royal Soc Open Sci. 2020;
7(10):201199.

24. Palan S, Schitter C. Prolific. ac—a subject pool for online experiments.
J Behav Exp Finance. 2018;17:22-27.

25. Leppink J. Dealing with missing data. In: Statistical Methods for
Experimental Research in Education and Psychology. Springer; 2019:69-76.

26. Cumming G. The new statistics. Psychol Sci. 2014;25(1):7-29. doi: 10.1177/
0956797613504966

27. Wong LP, Alias H, Wong PF, et al. The use of the health belief model to
assess predictors of intent to receive the COVID-19 vaccine and willingness
to pay. Hum Vaccin Immunother. 2020;16(9):2204-2214.

28. Li J, Zheng H. Online information-seeking and disease prevention intent
during COVID-19 outbreak. J Mass Commun Q. Published online
September 28, 2020. doi: 10.1177/1077699020961518

29. Lampos V, Majumder MS, Yom-Tov E, et al. Tracking COVID-19 using
online search. NPJ Digit Med. 2021;4(1):17. doi: 10.1038/s41746-021-
00384-w

30. Ahorsu DK, Lin CY, Alimoradi Z, et al. Cyberchondria, fear of
COVID-19, and risk perception mediate the association between problem-
atic social media use and intention to get a COVID-19 vaccine. Vaccines.
2022;10(1):122.

31. Moreno Á, Fuentes Lara CM, Navarro C, et al. COVID-19 communication
management in Spain: exploring the effect of information-seeking behavior
and message reception in public’s evaluation. Published online 2020.

32. Sabahelzain MM, Ibrahim ZA, Hamad SA, Finnegan G.Vaccine informa-
tion-seeking behavior among pregnant women in Khartoum state, Sudan: a
hospital-based cross-sectional study. Front Public Health. 2021;9:797.

33. Daly M, Jones A, Robinson E. Public trust and willingness to vaccinate
against COVID-19 in the US from October 14, 2020, to March 29, 2021.
JAMA. 2021;325(23):2397. doi: 10.1001/jama.2021.8246

34. Largent EA, Miller FG. The legality and ethics of mandating COVID-19
vaccination. Perspect Biol Med. 2021;64(4):479-493.

Disaster Medicine and Public Health Preparedness 5

https://doi.org/10.1017/dmp.2022.257 Published online by Cambridge University Press

https://doi.org/10.1001/jama.2020.24865Q
https://doi.org/10.1001/jama.2020.24865Q
https://doi.org/10.1111/bjhp.12427
https://trends.google.com/trends/yis/2021/US/
https://doi.org/10.1080/10410236.2016.1266574
https://covid.cdc.gov/covid-data-tracker
https://covid.cdc.gov/covid-data-tracker
https://doi.org/10.3389/fpubh.2021.770985
https://doi.org/10.1177/0956797613504966
https://doi.org/10.1177/0956797613504966
https://doi.org/10.1177/1077699020961518
https://doi.org/10.1038/s41746-021-00384-w
https://doi.org/10.1038/s41746-021-00384-w
https://doi.org/10.1001/jama.2021.8246
https://doi.org/10.1017/dmp.2022.257


35. Langford AT. Physician-delivered messaging as a tool to increase
COVID-19 knowledge and preventive behaviors—implications beyond a
pandemic. JAMA Netw Open. 2021;4(7):e2118297.

36. Siegel M, Critchfield-Jain I, Boykin M, et al. Racial/ethnic disparities in
state-level COVID-19 vaccination rates and their association with struc-
tural racism. J Racial Ethnic Health Dispar. 2022;9(6):2361-2374.

37. Griffin RJ, Dunwoody S, Neuwirth K. Proposed model of the relationship
of risk information seeking and processing to the development of preven-
tive behaviors. Environ Res. 1999;80(2):S230-S245.

38. Gallant AJ, Nicholls LAB, Rasmussen S, et al.Changes in attitudes to vac-
cination as a result of the COVID-19 pandemic: a longitudinal study of
older adults in the UK. PLoS One. 2021;16(12):e0261844.

39. Gnanapragasam SN, Hodson A, Smith LE, et al. COVID-19 survey bur-
den for healthcare workers: literature review and audit. Public Health.
Published online 2021.

40. Ahorsu DK, Lin CY, Chen IH, et al. The psychometric properties of
motors of COVID-19 vaccination acceptance scale (MoVac-COVID19S):
a dataset across five regions. Data Brief. 2022;42:108103.

41. Chen IH, Wu PL, Yen CF, et al.Motors of COVID-19 vaccination accep-
tance scale (movac-covid19s): evidence of measurement invariance across
five countries. Risk Manage Healthc Policy. 2022;15:435.

42. Cherpitel CJ, Ye Y, Stockwell T, et al. Recall bias across 7 days in self-
reported alcohol consumption prior to injury among emergency depart-
ment patients. Drug Alcohol Rev. 2018;37(3):382-388.

6 AA Olagoke et al.

https://doi.org/10.1017/dmp.2022.257 Published online by Cambridge University Press

https://doi.org/10.1017/dmp.2022.257

	The Content of COVID-19 Information Searches and Vaccination Intention: An Implication for Risk Communication
	Recommended Citation

	The Content of COVID-19 Information Searches and Vaccination Intention: An Implication for Risk Communication
	Methods
	Study Sample
	Dependent Variable
	Independent Variables
	Covariates
	Statistical Analysis

	Results
	Discussion
	Study Limitations

	Conclusions
	References


